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Office:
15 West 47th Street, Suite 603  New York, NY 10036  
Tel: 212-730-1855  •  Fax: 212-391-4948
Email: Moses@jbjacob.com

Showroom:
10 West 47th Street, Booth #54  New York, NY 10036  

Tel: 212-391-8700  •  Fax: 718-785-9797
Email: Sammy@jbjacob.com
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Centurion Jewelry Show  Booth #408
Luxury By JCK  Booth #LUX 230

from Burma
with  love.
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   Manufacturer & Wholesaler of 14K Gold,
   Sterling Silver & Stainless Steel Jewelry

 

*Visit our 3500 sq. ft. showroom
 

*Large selection of 14k gold earrings
 

*Ask for our catalogs

e-mail : info@bmdjewelry.com

mailto:info@bmdjewelry.com


BENJAMIN & CO
www.benjamincompany.com • benjaminco@sbcglobal.net

1.800.247.5657

The largest selection of tennis bracelets.
Available in five different diamond
qualities or as mountings.

Call or email for a Free Catalog.

mailto:benjaminco@sbcglobal.net
http://www.benjamincompany.com/
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Do you want your Diamond & jewelry
sales to spring back to life?

Specialists in:
ROUND & Fancy
1/2pt. - 1ct. VVS - I1
melee
single stones
matched pairs
layouts
picking & matching
even setting & finishing

Smart Diamond buyers are our best customers!
The service... The Inventory... The price!

36 West 44th Street, Suite 1103, New York, N.Y. 10036
Toll Free:  800-622-WAVE(9283)  •  212-768-3200  •  Fax: 212-768-3322

www.gemwave.com   •   Email: info@gemwave.com 
Please visit us at

JCK - LAS VEGAS 

mailto:info@gemwave.com
http://www.gemwave.com/
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So ... it’s Latin. It’s derived from 
Old French. In today’s French it’s         
Jumelle (feminine version). And 
in English ... ah yes ... well ... we’re 

in a country where--I once read--the 
language has more words in it than any 
other language in the modern world. To 
wit: English. And in English it’s “Twin”.
And from the Latin we come to the 
name of an interesting ring with an
interesting history. The Gimmel Ring. 
Extrapolate a tad and you can see the
derivation. It dates back to the 16th or 
17th century. It was also known as a
Puzzle Ring. A 17th century poet by the 
name of John Dryden made reference to 
it
in a piece entitled Don Sebastian which-
-at the time--received high literary
praises. Here’s what he said as regards to 
the Gimmel Ring: “A curious artist
wrought ‘em, / With joynts so close as to 
not to be perceiv’d; / Yet are they
both each other’s counterpart.” Yeah. 
Well. They spoke a little funny in them
thar days. Today’s equivalent would be 
something like: “A strange little jeweler
made it so’s you couldn’t see the rivets 
and each part looked like a clone of
the other.” A rose by any other name and 
all that.
In England they called it a Joint Ring. 
Even the old bard Shakespeare men-
tioned
it in Othello. Here’s how it worked. It was 
a betrothal ring. And since the one
I’m going to show you is in three parts ... 
we’ll cover that scenario.
She and He fall in love. It happens. And 
they commit. No jokes on this one
folks. Too easy. And so ... as tradition 
had it from the time we emerged from
the caves and stopped slaying woolly 
mammoths with clubs ... he bought her a
ring. A three part ring. And he went 
around to his friends and said: Hey. You
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want to be my witness? Sure Benjamin. 
We’d love to. Believe it or not ... by the
purist coincidence ... this guy’s name was 
Benjamin too. Who woulda thunk it? So
Benjy takes the ring ... twists it open ... 
and hands one part to his witness
... one part to his lady fair ... and one part 
he keeps for himself.
And then there were some vows. Listen. 
Do you swear you’re going to marry me.
Hell yes. You got my ring? Of course. 
Here’s yours. I’ll wear one. And my friend
Irving here will wear the other one till we 
tie the knot. He’s our witness. And
when we marry you get to wear all three.
And in utter glee she would gambol 
through the meadow yelping little throaty
sounds of ecstasy while Benjy tried to 
figure out how to pay for the durned
thing. He wasn’t making that much as a 
wick-twister in the candle factory and he
worried about his future because rumor 
was rife with stories about the imminent
emergence in the next hundred years or so 
of some sort of a contraption that
would be called a light bulb which would 
replace the candle. His earnings were
on the verge of teetering to the edge of 
extinction. Life hasn’t really changed
all that much since then. Today the steer-
ing wheel is on it’s way out and before
you know it we won’t know what we’ll do 
with our hands while we’re driving. All
suggestions here welcome. Life is complex. 
The dilemmas are endless.
As to the Gimmel Ring I have to show you 
... it is rather magnificent looking.
The hand mechanism twists to unlock. It 
has what appears to be an amethyst in
the center. And I think the inscription 
says something to the effect of “Whom
the Lord has joined together, Let no man 
put asunder.” Just out of curiosity ...
without looking it up ... how many of you 
know what “asunder” means? Hmmm? 
Go ahead. Use it in a sentence.
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Exhibiting at:
JA New York Booth #1308
JIS Miami Booth #621
JCK Tucson Booth #205

Fashion Forward...

Tel: +1.212.840.1499   •   info@technaoro.com   •   www.technaoro.com  
See us at all major jewelry shows

mailto:info@technaoro.com
http://www.technaoro.com/
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ANZIE
1.888.341.2604      INFO@ANZIE.COM      ANZIE.COM

mailto:INFO@anzie.com


WWW.GOLDCRAFTWEST.COM
1-800-944-0302 • 541-488-2754
25 N. Main, Ashland, OR 97520

Opal Inlay

Gold Quartz

Gold Nugget

We offer repair 
services
including Inlay ...

Mother of Pearl 

Opal 

Lapis

Red Corral

Black Onyx

Koa Wood

n a g a l l e  d e s i g n s

http://www.goldcraftwest.com/
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Cont’d from page 22

An amazing creature. Let’s talk about 
its swimming techniques. It comes 
upon a narrow stream or river ... it 
walks in ... and because it has no buoy-
ancy ... it walks along the river bed till 
it reaches the other side. However ... 
let us suppose the river is wide and our 
creature is unable to hold its breath for 
as long as is required in order to travel 
across this new great span. What does 
it do? It gulps down air into its intes-
tines ... and then more air ... till it is 
now so filled with air that it can float ... 
and it can now swim across the river. 
But here’s the thing of it. Once on the 
other side ... it can take a few hours 
for it to get rid of the excess air it has 
taken in. I think this is a good thing ... 
for if it were to release all that air rap-
idly ... I imagine it would suddenly find 
itself shooting forward ... as though 
propelled from sling-shot ... unexpect-
edly airborne ... careening in zig-zag 
fashion ...bouncing off the trees .. out of  
control ... much akin to a rapidly deflat-
ing noisy balloon... wondering after it 
landed in a bewildered crumpled heap 
on the forest floor ... what intarnation 
happened? Mother nature  clearly 
knows what she’s doing.

But there are more amazing facts in 

regards to this creature. Aside from 
humans ... it is the only other mammal 
in the world that can contract Leprosy. 
It is for this reason ... sadly for them 
... that they are used by the medical 
profession for leprosy research. 

How long ... you may well ask ... does it 
take from the moment the male insem-
inates her to the time she gives birth? 
The answer ... pretty much as long as 
she wants ... for she has the ability to 
delay implantation for as much as two 
years ... giving the illusion of a virgin 
birth. 

And then there are the children. Ah 
yes. The children. Life often comes 
down to that. Well ... there are always 
four. And they are always an identical 
set of quadruplets. Here’s how it works. 
The babies are conceived from a single 
egg. The initial embryo divides into 
two and those two divide into two more 
... making four from one egg ... a.k.a. 
identical quadruplets ... always ... no 
exceptions.

Yeah yeah. And what ... pray tell dear 
Benjy ... what has this to do with     
jewelry? Hmmm? Yes. Well. Funny you 
should ask. I’ll tell you what it has to 
do with jewelry. I have an image of an 
18 karat gold plique-à-jour enameled 
automated Xenarthra--also known as 
an armadillo--designed by Asprey. It’s 
body is additionally enhanced with 
diamond spacers and fringes. It has 
cabochon emerald eyes and it comes 
with a key which winds the concealed 
mechanism which makes it walk and 
bend to the ground for
food. As an aside ... may I add that it’s 
a good thing the critter is not so real-
istic as to take in enough air to make 
it buoyant as I would not want to be 
around it in case of misfire. 

This beautiful little enameled animal is 
worth around $8000.00
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800-223-7666   •  sales@josephblank.com  •  www.josephblank.com
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Gold & Diamonds
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Whether your customers prefer 
traditional silk knots, swivel bar 
styles that toggle into place or
double paneled models with 
twice the artistic impact, one 
thing is for sure - cuff links 
continue
to remain a sartorial medium 

of art that allow the wearer to 
express their individuality in a
variety of ways.
Cuff links are thought to have 
debuted in the 1600’s, a useful 
adornment that developed with
the evolution of the men’s shirt, 
or more importantly, their cuffs. 

According to The New York
Times, the first appearance of cuffs was 
in the early 1500’s when small ruffles 
were stitched onto the wristbands of 
men’s shirts. Those wristbands featured 
small holes and the wearer
would threat thin ribbons through the 
shirts as a method of keeping their 
sleeves closed.
Over time, men began joining buttons 
together with a small chain and using 
them to keep their sleeves fastened 
and by the 1700’s there were some who 
painted miniature portraits onto those 
buttons, turning their sleeve fasteners 
into something that was both artistic 
and functional. As the 1800’s rolled 
around, shirts continued to evolve and 
cuffs as we know them know began 
making their appearances. With the 
emphasis on formality in that era, cuffs 
were starched, making them stiff, 
rendering buttons impractical. While 
early cuff links were simple and
practical, the Prince of Wales, who later 
became known as Edward VII, wore 
bold Faberge cuff links, transforminh 
the humble fastener into a fashion 
accessory, setting into motion a sartorial 
trend that continues 
until this very day.
In the ensuing years, 
most shirts were made 
buttonless, with many, 
including women, 
jumping
on the cuff link 
bandwagon. 
Ironically, it was the 
Duke of Windsor, who 
himself was a cuff link 
wearer, who caused 
cuff link to fall out of favor. The Duke, 
considered to be a male fashion icon, 
favored casual wear and as sport shirts 
were invented in the early 20th century, 
un-starched cuffs became the norm, 

eliminating the need for cuff links in 
typical day to day
wear.
Thankfully, fashion is a cyclical business 
and by the 1950’s men once again 
developed an interest in fashion 
accessories. As tie pins, money clips 
and cigarette lighters came in vogue, 
cuff links were once again back in 
style, falling in and out of favor as the 
decades rolled by throughout the end of 
the 20th century.
Typically associated with both luxury 
and formality, cuff links give the wearer 
an opportunity to put his own sartorial 
stamp on his ensemble and make it 
totally unique and an expressional
of his own personal style. Despite their 
diminutive size, cuff links have become 
a medium of expression that come in all 
shapes and sizes and may be adorned 
with precious and
semiprecious stones and made out of 
gold, silver, enamel, silk, horsehair or any 
material
imaginable. While some favor cuff links 
with functionality (wrist watch cuff links, 
lighter cuff
links or level cuff links) others like to take 

their cuff links 
high tech with 
USB flash drive 
cuff links and 
QR code cuff 
links. From the 
more formal 
monogrammed, 
initialed or jewel
emblazoned 
cuff links to 
trendy styles 
incorporating 

mustaches, drums, skulls, Harry Potter 
Lego figurines and Rubik’s cubes, cuff 
links make a fashion statement for all 
the world to see. Even quirky cuff links 
have made it to the big leagues, with 

continued on page 48
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Tired of Loading and Managing

Products onto Your Website?

Tap into JewelCloud and Access Hundreds

of Your Trusted Vendors Inventory.

c o r p o r a t i o n

JewelCloud

www.gemfind.com   |  info@gemfind.com

Call Today (800) 373-4373 To Schedule a Live Demo

mailto:info@gemfind.com
http://www.gemfind.com/
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           YOUR SOURCE FOR MACHINE SET BANDS 

 
 

	
  
                          

                          THE ART OF PERFECTION

                 
                          48 W 48TH ST. SUITE 604 NEW YORK NY 10036 
                   (212) 221-1661 NDCHANNEL.NET INFO@NDCHANNEL.NET 

What it costs to defend a Law Suit or 
Government Enforcement Action

What it costs to join JVC

$

$
JOIN JVC TODAY!

Make the OBVIOUS choice.

Level the playing field
Get compliance information

Protect your business 

Call 1.212.997.2002 or 
Visit us at www.jvclegal.org

mailto:INFO@ndchannel.net
http://www.jvclegal.org/
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579 Fifth Avenue, Suite 1010  New York, NY 10017
T.800.223.2696 | F.212.223.4078 | www.dannymessing.com | info@dannymessing.com

DANNY S. 
MESSING CO, INC.
loose diamonds & jewely • since 1980

Call us with any questions at 800.223.2696 and get the benefit of 34 years of integrity and experience. 

THE THREE WAYS TO BUY JEWELRY:

1. THE FAST & EASY WAY  
You buy the finished product from a Diamond Jewelry Company. (Saves time but the cost is higher)

2. THE SLOW & COMPLICATED WAY  
First find a good, reliable and well-priced supplier of findings and mountings. Then do the same for a diamond supplier. 

Figure the diamonds you need by size and price point. Order the diamonds and finish the piece yourself. 

(Saves money but at the cost of time)

3. THE DANNY S. MESSING WAY  
Get the best of both worlds; we are Loose Diamond Dealers and can supply you with customized jewelry with our unique system:

Loose Diamonds + Metal + Labor

We have over 1,000 styles including Rings, Bracelets, Pendants, Earrings, Anniversary and Eternity Bands.  
Do you have a preferred manufacturer or jeweler?  

Great, just call us for details on the best bagging service available anywhere!

Choose any of eight diamond qualities (all strictly assorted by color, clarity and size)

Receive your finished pieces within a few days. You pay the same diamond price as if you bought loose diamonds,  
plus the gold by the weight and a nominal price for labor.

Call us for details and to receive our Loose Diamond Price List.

To see and download our catalog, please go to www.dannymessing.com 
Click on Classic Jewelry, click on Menu, click on Download.

mailto:info@dannymessing.com
http://www.dannymessing.com/
http://www.dannymessing.com/


a pair of gold nut and bolt cuff links, 
which graced the cover of the book 
Masterpieces of American Jewelry, 
having the
humblest of origins. Designed by 
celebrity jeweler Paul Flato in the 
1930’s, the idea for nut and bolt cuff 
links came about when Flato was 
dressing for a dinner party one night 
and realized he had no cuff links. 
Managing to find two matching brass 
nuts and bolts, Flato pressed them 
into service as cuff links and was later 
asked by well known bandleader 
Eddie Duchin to create an identical 
pair in gold.
In a listing of the most expensive cuff 
links available posted one year ago, 
TheRichest.com ranks the priciest 
pair of cuff links on the market as a 

pair of emerald cut canary diamond 
octagon cuff links. With a total of 
21.29 carats of diamonds set in 
18 karat gold, the pair sells for an 
astonishing $4,195,000. Maybe those 
cuff links aren’t going to appeal to 
the average customer, but one thing 
is for sure: despite the cyclical nature 
of fashion, cuff links are one accessory 
that is here to stay.

Sandy Eller is a freelance writer who 
writes for numerous websites, newspa-
pers, magazines
and many private clients. She can 
be contacted at sandyeller1@gmail.
com.

TM

(877) 643-2765
www.midaschain.com

sales@midaschain.com

 14k White old flowing
 sapphire pendant

.27 total carat of diamonds. 
$1,659.99 MSRP.

PHONE: 1-800-356-3851

SHOWCASE
JEWELRY

mailto:sandyeller1@gmail
http://www.midaschain.com/
mailto:sales@midaschain.com


To advertise call (888) 832-1109 | February 2015 | 5150 |  FEBRUARY 2015  | JEWELRYSHOWCASEMAGAZINE.COM 



52 |  FEBRUARY 2015  | JEWELRYSHOWCASEMAGAZINE.COM 


